
Sun co-promoter may
quit race for
Jaypee Infratech
Jaypee Infratech, which has large tracts of
land on both sides of the Yamuna
Expressway, had defaulted on its debt of
~9,913 crore, forcing lenders to refer the com-
pany to the National Company Law
Tribunal under the Insolvency and
Bankruptcy Code (IBC) , 2016. 

Emails sent to Suraksha and Dosti Realty
did not elicit any response. Their holding in
SPARC is 3.93 per cent, valued at ~175 crore
based on Monday’s stock price.  Dosti Realty
is also facing headwinds due to a sharp
decline in real estate prices in Mumbai since
demonetisation in November 2016. Of
Dosti’s 14 ongoing projects, six are being
carried out in partnership, with MJ
Pharmaceuticals, a subsidiary of Sun
Pharma and Suraksha Realty.  

For the financial year 2016-17 (last avail-
able), Dosti Realty had a revenue of ~376
crore and a profit of ~40.35 crore, compared
to a revenue of ~421 crore and a profit of ~
76.3 crore reported in the previous finan-
cial year.

In May last year, lenders of Jaypee
Infratech had rejected an offer made by
Suraksha-Dosti combine, saying the upfront
cash was too low and the offer of ~7,000
crore was not attractive enough. Later, in
August 2018, the Supreme Court ordered a
re-bid of Jaypee Infratech after an amend-

ment in the IBC, which brought homebuy-
ers on par with financial creditors.

Lactalis buys Prabhat’s
dairy biz for ~1,700 cr
Earlier this month, Prabhat had tied up with
Denmark-based DLG Group as part of its
plans to foray into the animal nutrition
business.  The company had been looking to
offload its dairy business for some time now,
said experts tracking the market, and was in
talks with Tata Global Beverages last year for
a possible sale at ~400 crore. That did not
come through though.

Raviraj Vahadane, chief financial officer
of Prabhat Dairy, said, the acquisition rep-
resented a meaningful opportunity for the
employees of the company to be associated
with one of the global leaders in the dairy
products business.

The company intended to share a sub-
stantial portion of the proceeds from the
sale with shareholders after meeting its tax
and transaction cost obligations, he said.

For Lactalis, the acquisition of Prabhat’s
dairy business is its fifth in five years. In
January of 2014, the company had bought
South India’s second-largest dairy company
Tirumala Milk for ~1,750 crore. It then
snapped up the dairy business of Indore-
based Anik Industries for ~470 crore in
March of 2016, indicating that it was ready
for more.

“The FPIs’ contention was that the RBI
should go back to the old regime. The RBI
said it did not want to tinker with the new
rules, and that it was offering the investors
a new route under the VRR,” said a source
familiar with the matter. 

In October, the RBI came out with a dis-
cussion paper with proposals to introduce
the VRR. Investments through the route
would be free of the macro-prudential and
other regulatory prescriptions applicable
to FPI investments in debt markets, pro-
vided the FPIs voluntarily commit to retain
a required minimum percentage of their
investments in India for a period of their
choice, the discussion paper stated.

For instance, FPI investments through
the VRR shall be exempt from the cap on
short-term investments (less than a year) at
20 per cent of the portfolio size, concentra-
tion limits, and caps on exposure to a cor-
porate group. The total amounts for invest-
ment through the VRR shall be separately
indicated for government securities (G-Sec)
and corporate debt (including commercial
paper), and shall be individually allocated
to FPIs through an auction process. 

The minimum retention period for allot-
ments under each auction would be three
years or as decided by the RBI. 

The FPIs also asked for clarity on invest-
ments in state-development loans (SDLs)

on Monday. FPI investments in SDLs are
currently negligible as these are not explic-
itly backed by the Government of
India nor given a sovereign rating. 

“As of now, the RBI is taking
care of servicing the SDLs on time.
There is no explicit undertaking or
comfort on this. Investors may
think these bonds are not sover-
eign and less traded as they are not
reissued. And, to that extent, they
are not keen to put money in SDLs. So,
someone needs to clear the air on this,” said
Ajay Manglunia, head, fixed income,
Edelweiss Capital.  Measures to boost
investments in the currency derivatives seg-
ment and interest rate futures were also
discussed. 

The average daily turnover of currency
derivatives for December stood at ~25,412

crore on the BSE and ~36,953 crore on the
NSE. The turnover of interest rate deriva-
tives stood at ~202 crore and ~1,957 crore on
the two exchanges, respectively.  

FPIs are permitted to invest in central
government securities (g-secs), including
Treasury bills, and the SDLs without any
minimum residual maturity requirement,
subject to the condition that short-term
investments by an FPI under either cate-
gory does not exceed 20 per cent of the total
investment of that FPI in that category.
Currency volatility, concerns on fiscal slip-
pages, political uncertainty, and restrictions

on investments has spooked
FPIs investing in debt papers. 

The rupee depreciated 8.4
per cent to 69.77 against the
dollar in 2018, and has shed 2.1
per cent this year. 

FPIs sold ~46,500-crore
worth of debt papers in 2018.
When interest rates were near-

zero in the US, it made sense to come to
India, take forex risk and invest in Indian
bonds, according to experts. One could get
a 3-4 per cent return, after hedging. 

But with the Fed hiking rates and emerg-
ing markets now seen as a risky proposition,
India has become much less attractive for
FPIs. Volatility in Crude oil prices could put
the Indian currency under pressure again. 

TE NARASIMHAN

Chennai, 21 January

Ahungry Alia Bhatt
walks out of a party to
dine with a friend at

home. She rushes to the
kitchen to help herself with
food and is greeted by the
humble apple gourd or tin-
da (in Hindi) in a container.
She is upset and threatens to
walk out, but is saved in time
by Uber Eats, the food order-
ing app that sits on her
phone. She and her friend
help themselves with burg-
ers ordered using the app.

For viewers of this com-
mercial, currently on across
television channels, a smile
of recognition comes easily.
There have been innumer-
able times when consumers
have wished to escape from
home food, opting instead
for fancy fare from a neigh-
bourhood restaurant or
hotel. For all those moments
now, there is Uber Eats.

The campaign, which is
the first featuring Bhatt,
appointed in November,
makes no bones about what
it wishes to achieve: Brand
recall. In a competitive mar-
ket, estimated to be ~ 50,000
crore in size and growing at
15-20 per cent per quarter,
experts say the fight for the
top three spots is stiff.

Swiggy and Zomato claim
to be clocking a monthly
order run rate of 28 million,
though the former achieved
the number ahead of the lat-
ter, say experts, giving it an
edge over its rival. Zomato
also had to contend with
consumer backlash last
month following a delivery
boy’s move to eat from a cus-
tomer’s food packet, denting
its brand image. Zomato has
since apologised for the inci-
dent, launching tamper-

proof packs recently.
With Swiggy and Zomato

therefore fighting tooth and
nail with each other for lead-
ership of the market, it is the
third spot that is drawing
attention of players such as
Foodpanda, backed by Ola,
and Uber Eats, part of the
Uber group.

In 2017, Foodpanda had
appointed actor Shahrukh
Khan as its brand ambassa-
dor with the objective of driv-
ing brand salience, basically
goading consumers to order
food during any daypart, to
satiate their hunger.
Foodpanda also drove home
the message of aggressive
offers through the campaign.

While Uber Eats is mak-
ing no such claims, the bid
to get consumers to try out
its app, especially, in
moments of distress, is famil-
iar, say brand experts.

Bhavik Rathod, head of
Uber Eats India and South
Asia, says it was looking for a
strong connect with the
youth through an ambassa-
dor such as Bhatt. She is the
first brand endorser for Uber

Eats in the world and is
expected to feature in more
campaigns in the future.

“Today’s youth relate to
Alia’s easy-going, carefree
and energetic personality.
She is known for her unique
style and agility as an actor,
qualities that are
integral to the
Uber Eats
brand,” he said,
adding that the
fit between the
two was perfect.

Namita Katre,
head of brand,
strategy and
campaigns, Uber
Eats India, who
devised the cur-
rent piece of
advertising fea-
turing  Bhatt,
says the objective was to
strengthen the brand’s role
in an individual’s life and
establish its position as an
ally of the youth. “The cam-
paign goes beyond function-
al attributes such as speed
and affordability, focusing
on the consumer’s ordering
behaviour instead,” she says.

A few more films featur-
ing Bhatt, which are digital-
only, show her cheating on
her diet and ordering food
for a house party. “Uber Eats
is leveraging a mainstream
celebrity in a situational plot,
making it relevant to its tar-

get audience.
Foodpanda’s
campaigns have
been tactical,
aimed at driving
sales,” says
Saurabh Uboweja,
CEO of firm
Brands of Desire.

Some experts
though point to the
downside of being a
unit of a cab service.
Harish Bijoor, CEO
of Harish Bijoor
Consults, says,

“While it is great for a celebrity to
talk about one’s service, the big-
ger challenge for Uber Eats
would be to clean up negative
brand tags associated with its
parent.” Also, words specific to a
language (tinda), say experts,
may not find takers in markets
such as the south, where it does-
n’t click. The battle has begun.

Uber Eats leverages Alia’s
brand recall value

“Today’s youth
relate to Alia’s
easy-going,
carefree and
energetic
personality. She’s 
known for her
unique style and
agility as an actor,
qualities that are
integral to the
Uber Eats brand” 
BHAVIK RATHOD
Head, Uber Eats India

> FROM PAGE 1

With the Bollywood actress at her bubbly best in a new campaign, the fight
for the number three slot in online food ordering is getting stiffer
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RBI refuses to budge on FPI portfolio limits

FPI investments
through the VRR
shall be exempt
from the cap on
short-term
investments
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NOTICE

Coimbatore
18.01.2019

Pursuant to Regulation 29 read with 
Regulation 47 of the Securities and 
Exchange Board of India (Listing
o b l i g a t i o n s a n d D i s c l o s u r e
Requirements) Regulations, 2015, Notice 
is hereby given that a meeting of the 
Board of Directors of the Company is 

st
scheduled to be held on Thursday, the 31
January, 2019 inter alia to consider and 
approve the Unaudited Financial Results 

st
of the Company for the quarter ended 31
December  2018.
The said Notice may be accessed on the 
C o m p a n y ' s w e b s i t e a t
www.lgbforge.co.in and may also be 
accessed on the stock exchange websites 
a t w w w . b s e i n d i a . c o m a n d
www.nseindia.com. 

LGB FORGE LIMITED
6/16/13, Krishnarayapuram Road,
Ganapathy, Coimbatore - 641 006.

CIN: L27310TZ2006PLC012830

Ph : 0422 2532325 Fax: 0422 2532333
Email id:info@lgb.co.in

Website: www.lgbforge.co.in

For LGB FORGE LIMITED
R.PONMANIKANDAN

GM and Company Secretary

REVATHI EQUIPMENT LIMITED

Regd. Office : Pollachi Road,
Malumachampatti, Coimbatore - 641 050.

NOTICE

For Revathi Equipment Limited
K. MAHESWARAN

Company S ecretary &  C ompliance O fficer
Coimbatore
21.01.2019

Pursuant to Regulation 29 read with 
Regulation 47 of the Securities and 
Exchange Board of India (Listing
o b l i g a t i o n s a n d D i s c l o s u r e
Requirements) Regulations, 2015,
Notice is hereby given that a meeting of 
the Board of Directors of the Company is 

th 
scheduled to be held on Tuesday, the 29
January, 2019 at Bangalore to consider 
interalia and approve the unaudited 
Financial Results of the Company for the 

st
quarter ended 31 December 2018.

The said notice may be accessed on the 
Company’s website at www.revathi.in 
and the intimation of such notice is also 
available on the stock exchange
websites at www.bseindia.com and 
www.nseindia.com.

CIN NO:L29120TZ1977PLC000780
Phone No. 0422-6655100, 0422 - 6655111

E-Mail : compliance.officer@revathi.in  
Website: www.revathi.in
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